













































































学校编码：10384                                分类号      密级         




工 程 硕 士 学 位 论 文 
                                           
教育培训机构客户关系管理系统的设计与
实现 
Design and Implementation of Customer Relationship 
Management System in Education Training Institutions  
 
黄  瑀 
指 导 教 师： 刘 昆 宏 副 教 授
专 业 名 称： 软 件 工 程
论文提交日期： 2 0 1 4 年 4 月
论文答辩日期： 2 0 1 4 年 5 月
学位授予日期：        年 月
  
指  导  教  师：           
答辩委员会主席：           
 



















另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的














































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 


























摘  要 
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Customer relationship management is an emphasis on communication and 
feedback of the management process, through constant communication with the 
customer, to understand customer needs. Products and services to the enterprise 
upgrading, this process is repeated, so that the enterprise constantly according to 
customer demand for products and services to upgrade and transform, making 
enterprises to seize market opportunities, creating a market opportunity, realizing 
sustainable development. 
The ultimate goal of design and implementation of customer relationship 
management system in education training institutions is to build a unified, efficient, 
stable and flexible operation, easy to expand management system based on Internet. 
System according to the characteristics of the training institutions themselves, related 
work in the digital management of customer relationship, it combines management 
automation and information into an organic whole. 
This paper around the research and development of education and training 
institutions described the process of customer relationship management (CRM) 
system. It is based on. NET Web application framework. The main development tools 
are Visual Studio 2010 and SQL Server 2008. It adopts the object-oriented 
development language c # language. The education training institutions of customer 
relationship management system development process is described in detail in the 
dissertation. System analysis, design and realization are in strict accordance with the 
object-oriented method, so that it is easy to maintain and extend. The design and 
development education training institutions customer relationship management 
system is adopting the B/S model, so that the client interface is simplified, and all the 
processing logic is installed centrally on the server. Only when the server requires 
maintenance, there is no need to do anything on client. It makes the system 
maintenance easy. 
In the work of employees, this system helps cultivate potential customers, 
strengthen the communication with key customers, and improves service quality 
through the analysis of customer characteristics. In this way, it ultimately achieves the 
goal of increase sales.   
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